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DISTANCE EDUCATION 

Common For MBA(G)/IB/B&F/CS/PM/HM/HRM/T/EM/ 
RM/TM/LM/CM/FM/MM/SM/P&OM/Co.Op.Mgt. DEGREE 

EXAMINATION, MAY 2023. 

First Semester 

MANAGEMENT PRINCIPLES AND PRACTICES 

 (CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL the questions. 

1. What is meant by centralization? 

 ø©¯¨£kzu¨£kuÀ GßÓõÀ GßÚ? 

2. What is MBO? 

 MBO GßÓõÀ GßÚ? 

3. What is span of management? 

 ÷©»õsø© }mh® GßÓõÀ GßÚ? 

4. What is committee organization? 

 SÊUPÒ Aø©¨¦ GßÓõÀ GßÚ? 

5. What is recruitment? 

 Bm÷\º¨¦ GßÓõÀ GßÚ? 

6. Define: Leadership. 

 uø»ø©°ß ÁøμÂ»UPn® u¸P. 
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7. What is job specification? 

 ÷Áø» ÂÁμUSÔ¨¦ GßÓõÀ GßÚ? 

8. What is business ethics? 

 ÁoP ö|Ô•øÓPÒ GßÓõÀ GßÚ? 

9. What are the objectives of control? 

 Pmk¨£õmk ÷|õUP[PÒ ¯õøÁ? 

10. Define: Benchmarking. 

 uμ¨£kzuÀ Áøμ¯øÓ u¸P. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) Is management an art or science? Explain. 

   ÷©»õsø© Gß£x Pø»¯õ AÀ»x AÔÂ¯»õ? 
ÂÍUSP. 

Or 

 (b) What are the advantages and disadvantages of 
management by objectives? 

   SÔU÷PõÒ\õº ÷©»õsø©°ß |ßø©PÒ ©ØÖ® 
wø©PÒ £ØÔ ÂÍUSP. 

12.  (a) What are the steps involved in a planning process? 

   vmhªhÀ ö\¯À•øÓ°ß £iPÒ ¯õøÁ? 

Or 

 (b) Explain the different types of decision–making. 

   •iÄ Gkzu¼ß £À÷ÁÖ ÁøPPøÍ ÂÍUSP. 
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13.  (a) Explain the merits and demerits of delegation. 

   AvPõμ J¨£øh¨¤ß |ßø©PÒ ©ØÖ® wø©PøÍ 
ÂÍUSP. 

Or 

 (b) Briefly discuss the advantages of committees in an 
organization. 

   J¸ {ÖÁÚzvÀ EÒÍ SÊUPÎß |ßø©PøÍ 
_¸UP©õP ÂÁõvUPÄ®. 

14.  (a) Discuss the process of performance appraisal. 

   ö\¯ÀvÓß ©v¨¥k ö\¯À•øÓ £ØÔ ÂÁõvUPÄ®. 

Or 

 (b) Explain the Maslow’s need theory of motivation. 

   ©õìö»õÂß ÷uøÁ ö\¯¿UPU ÷Põm£õmøh¨ £ØÔ 
ÂÁ›UP. 

15.  (a) Explain the modern techniques of managerial 
control. 

   {ºÁõP Pmk£õmiß |ÃÚ ~m£[PøÍ ÂÍUSP. 

Or 

 (b) Discuss the significance of TQM in an organization. 

   J¸ {ÖÁÚzvÀ TQM–Cß •UQ¯zxÁzøu £ØÔ 
ÂÁõvUP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the functions of management. 

 ÷©»õsø©°ß ö\¯À£õkPøÍ ÂÁ›UP. 

17. Describe the different types of plans. 

 £À÷ÁÖ ÁøP¯õÚ vmh[PøÍ ÂÁ›UPÄ®. 
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18. Explain the different career stages of an employee. 

 J¸ FÈ¯›ß £À÷ÁÖ ÁõÌUøP {ø»PøÍ ÂÍUSP. 

19. Describe the types of communication the basis of 
organizational structure. 

 {ºÁõP Pmhø©¨ø£ Ai¨£øh¯õP öPõsh £À÷ÁÖ 
ÁøP¯õÚ uPÁÀ öuõhº¦ •øÓPøÍ ÂÍUSP. 

20. Discuss the techniques of controlling. 

 Pmk¨£õmk ²UvPøÍ ÂÍUSP. 

  

 

 

  

———————— 
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DISTANCE EDUCATION 

Common for M.B.A. (G)/ IB/ B & F/ CS/ PM/ HM/ HRM/ T/ EM/ 
RM/ TM/ LM/ CM/ FM/ MM/ SM/ P&OM/Co.op. Mgt.  

DEGREE EXAMINATION, MAY 2023. 

First Semester 

ORGANIZATIONAL BEHAVIOUR 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. List the fields of study that have contributed to 
organisational behaviour. 

 {ÖÁÚ |hzøuUS £[PÎUS® xøÓPøÍ¨ £mi¯¼kP. 

2. Define Personality. 

 BÐø© & C»UPn® u¸P. 

3. Differentiate between feelings and emotions. 

 EnºÄPÒ ©ØÖ® Enºa]PøÍ ÷ÁÖ£kzvU PõmkP. 

4. Define Motivation. 

 ö\¯¿UP® & C»UPn® u¸P. 

5. What is an informal group? 

 •øÓ\õμõ SÊ GßÓõÀ GßÚ? 

6. Define Organisational Power. 

 {ÖÁÚ \Uv & Áøμ¯ÖUP. 
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7. What is stress? 

 ©Ú AÊzu® GßÓõÀ GßÚ? 

8. Define Organisational Dynamics. 

 {ÖÁÚ C¯UPÂ¯À & Áøμ¯ÖUP. 

9. What is organisational culture? 

 {ÖÁÚ P»õa\õμ® GßÓõÀ GßÚ? 

10. Differentiate between Stability and Change. 

 {ø»zußø© ©ØÖ® ©õØÓzøu ÷ÁÖ£kzvU PõmkP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) What are the challenges and opportunities in the 
field of Organisational Behaviour? 

   {ÖÁÚ |hzøu°À EÒÍ \ÁõÀPÒ ©ØÖ® 
Áõ´¨¦PÒ GßÚ? 

Or 

 (b) What are the determinants of Personality?  

   BÐø©ø¯ wº©õÛUS® PõμoPÒ ¯õøÁ? 

12.  (a) What are the implications of emotional intelligence 
on managers? 

   ÷©»õÍºPÒ «x Enºa] ~snÔÂß uõUP[PÒ 
GßÚ? 

Or 

 (b) Write short notes on Job satisfaction. 

   ÷Áø» v¸¨v £ØÔ¯ ]Ö SÔ¨¦PøÍ GÊxP. 
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13.  (a) How are group norms formed? 
   SÊ Âv•øÓPÒ GÆÁõÖ E¸ÁõQßÓÚ?  

Or 

 (b) What are the types of organisational power? 
   {ÖÁÚ \Uv°ß ÁøPPÒ GßÚ? 

14.  (a) What factors create political behaviour in 
organisations? 

   {ÖÁÚ[PÎÀ Aμ]¯À |hzøuø¯ E¸ÁõUS® 
PõμoPÒ GßÚ? 

Or 

 (b) Explain the conflict process in organisations? 
   {ÖÁÚ[PÎÀ |hUS® •μs£õkPÎß •øÓø¯ 

ÂÍUSP. 

15.  (a) How can organisational culture be changed? 
   {ÖÁÚ P»õa\õμzøu GÆÁõÖ ©õØÖÁx? 

Or 

 (b) Write short notes on resistance to change. 
   ©õØÓzøu GvºzuÀ & ]Ö SÔ¨¦ GÊxP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. How does emotional intelligence function as a managerial 
tool? 

 Enºa] ~snÔÄ GÆÁõÖ {ºÁõPU P¸Â¯õP 
ö\¯À£kQÓx? 

17. Explain in detail the various steps in the formation of 
teams. 

 {ÖÁÚ SÊUPÒ Aø©¨£vÀ EÒÍ £À÷ÁÖ £i{ø»PøÍ 
Â›ÁõP ÂÍUPÄ®. 
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18. What is the impact of organisational politics? Discuss the 
techniques for managing politics in organisations. 

 {ÖÁÚ Aμ]¯¼ß uõUP® GßÚ? {ÖÁÚ[PÎÀ 
Aμ]¯ø» {ºÁQ¨£uØPõÚ ~m£[PøÍ¨ £ØÔ 
ÂÁõvUPÄ®. 

19. What are the non-verbal communication barriers found in 
organisations? What strategies can be adopted to 
overcome those barriers? 

 {ÖÁÚ[PÎÀ Põn¨£k® ÁõºzøuPÍØÓ uPÁÀöuõhº¦z 
uøhPÒ ¯õøÁ? A¢u uøhPøÍ PhUP GßÚ EzvPøÍ 
øP¯õÍ»õ®? 

20. How does heterogeneity of national culture influence 
organizational behaviour responses in global 
organisations? 

 ÷u]¯ P»õa\õμzvß £ß•Pzußø© E»PÍõÂ¯ 
{ÖÁÚ[PÎÀ {ÖÁÚ |hzøu •øÓPøÍ GÆÁõÖ 
£õvUQÓx? 

 

 

  

———————— 
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DISTANCE EDUCATION 

Common for M.B.A.(G)/IB/B & F/CS/ 
PM/HM/HRM/T/EM/RM/TM/LM/CM/FM/MM/SM/P & OM/ 

Co-op Mgt. DEGREE EXAMINATION, MAY 2023. 

First Semester 

MANAGERIAL ECONOMICS  

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Managerial Economics.  

 {ºÁõP ö£õ¸Î¯À Áøμ¯Ö. 

2. Write any two equi-marginal principles. 

 H÷uÝ® Cμsk \© ÂÎ®¦ öPõÒøPPøÍ GÊxP. 

3. Define Demand and Supply. 

 ÷uøÁ ©ØÖ® AÎ¨¦ – Áøμ¯Ö. 

4. Write the forms of markets. 

 \¢øu°ß ÁiÁ[PøÍ GÊxP. 

5. Define Monopoly. 

 •ØÖ›ø© Áøμ¯Ö. 

6. Write the concept of economies of scale.  

 ö£õ¸Íõuõμ AÍÂß P¸zxUPøÍ GÊxP. 
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7. Define Skimming Price. 

 SøÓzuÀ Âø» Áøμ¯Ö. 

8. Write the formula of IRR and NPV. 

 IRR ©ØÖ® NPV&ß `zvμzøu GÊxP. 

9. What is Macro Economics? 

 ÷©U÷μõ ö£õ¸Íõuõμ® GßÓõÀ GßÚ? 

10. What is Per Capita Income? 

 uÛ|£º Á¸©õÚ® GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) Briefly explain nature and scope of Managerial 
Economics. 

   {ºÁõP ö£õ¸Î¯¼ß £s¦PÒ ©ØÖ® ÷|õUP[PøÍ 
_¸UP©õP ÂÍUSP. 

Or 

 (b) Enumerate role of Managerial Economics in 
Decision Making.  

   •iöÁk¨£vÀ {ºÁõP¨ ö£õ¸Íõuõμ {¦n›ß 
£[QøÚ £mi¯¼kP. 

12.  (a) What are the various types of Demand? 

   £À÷ÁÖ ÁøP¯õÚ ÷uøÁPÒ ¯õøÁ? 

Or 

 (b) Describe the determinants of Supply. 

   AÎ¨¤øÚ wº©õÛUS® PõμoPøÍ ÂÍUSP. 
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13.  (a) Discuss the concepts of Cobb-Douglas production 
function.  

   ÷Põ¨ hUÍì EØ£zv ö\¯À£õmiß P¸zxUPøÍ 
ÂÁõv. 

Or 

 (b) Briefly explain pricing and output decisions under 
monopoly market. 

   •ØÖ›ø© \¢øu°ß RÌ Âø» ©ØÖ® öÁÎ±k 
•iÄPøÍ ÂÍUSP. 

14.  (a) Describe Nash Equilibrium implications. 

   Nash \©{ø» uõUP[PøÍ ÂÁ›. 

Or 

 (b) State the difference between penetration pricing 
and skimming pricing. 

   Fk¸ÁÀ Âø» ©ØÖ® ìQ®ª[ Âø» 
BQ¯ÁØÔØS Cøh÷¯ EÒÍ ÷ÁÖ£õmiøÚ 
GÊxP. 

15.  (a) What are the factors causing Inflation and 
Deflation? 

   £nÃUP® ©ØÖ® £nÁõmhzøu HØ£kzx® 
PõμoPÒ ¯õøÁ? 

Or 

 (b) Write a short note on GDP and GNP. 

   GDP ©ØÖ® GNP £ØÔ ]Ö SÔ¨¦ GÊxP.  

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions.  

16. Explain the relationship between Economic theory and 
Managerial Economics. 

 ö£õ¸Íõuõμ ÷Põm£õk ©ØÖ® {ºÁõP ö£õ¸Íõuõμ® 
Cøh÷¯¯õÚ öuõhºø£ ÂÍUSP. 
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17. Elaborate the different types of Elasticity of Demand. 

 ÷uøÁ ö|QÌa]°ß £À÷ÁÖ ÁøPPøÍ ÂÍUSP. 

18. Explain in detail on price and output decision under 
Oligopoly. 

 J¼÷Põ÷£õ¼&°ß RÌ Âø» ©ØÖ® öÁÎ±k •iÄPøÍ 
ÂÍUSP. 

19. Describe various theories of pricing. 

 Âø»°ß £À÷ÁÖ ÷Põm£õkPøÍ ÂÁ›. 

20. Explain about Business Cycle. What are the  phases of 
Business Cycle? 

 ÁoP _ÇØ] £ØÔ ÂÍUSP. ÁoP _ÇØ]°ß Pmh[PÒ 
¯õøÁ? 

 

  

———————— 
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DISTANCE EDUCATION 

Common for 
M.B.A.(G)/IB/B&F/CS/PM/HM/HRM/T/EM/RM/TM/LM/CM/FM

/MM/SM/P&OM/ Coop.Mgt) DEGREE EXAMINATIONS,  
MAY 2023. 

First Semester 

QUANTITATIVE TECHNIQUES 

(CBCS 2018-19 Academic Year onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is a slack variable? 

 ì»U ©õÔ GßÓõÀ GßÚ? 

2. What is optimisation? 

 ªøP¯õUPÀ GßÓõÀ GßÚ? 

3. List out the different types of linear programming. 

 öÁÆ÷ÁÖ ÁøP¯õÚ ÷|º÷Põmk {μ»õUP[PøÍ 
£mi¯¼k[PÒ. 

4. Write any two methods used to calculate optimum 
transportation cost. 

 EP¢u ÷£õUSÁμzx ö\»øÁ PnUQh EuÄ® HuõÁx 
Cμsk ÁÈ•øÓPøÍ GÊx[PÒ. 
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5. Define probability. 

 {PÌuPÄ Áøμ¯ÖUP. 

6. What is joint probability? 

 Tmk {PÌuPÄ GßÓõÀ GßÚ? 

7. Write any two uses of operations research. 

 ö\¯À•øÓ Bμõ´a]°ß Cμsk £¯ß£õkPøÍ GÊxP. 

8. What is sequencing method? 

 Á›ø\•øÓ GßÓõÀ GßÚ? 

9. Write any two advantages of simulations. 

 E¸ÁP¨£kzxu¼ß G¢uöÁõ¸ Cμsk |ßø©ø¯²® 
GÊx[PÒ. 

10. What is maxi-mini decision analysis? 

 ©õUê&ªÛ •iÄ £S¨£õ´Ä GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b) 

11. (a) Explain the concept of trade off. 

  DkPmhÀ £ØÔ¯ P¸zøu ÂÍUS[PÒ. 

Or 

 (b) How to calculate dispersion? 

  ]øuøÁ G¨£i PnUQh ÷Ásk®? 



D–1704
  3

12. (a) Explain the relationship between costs and level of 
activity. 

  ö\»ÄPÒ ©ØÖ® |hÁiUøPPÎß AÍÄ 
BQ¯ÁØÔØPõÚ EÓøÁ ÂÍUS[PÒ. 

Or 

 (b) Write down the difference between correlation and 
regression. 

  öuõhº¦ ©ØÖ® ¤ßÚøhÄ BQ¯ÁØÖUS 
Cøh÷¯¯õÚ Âzv¯õ\zøu GÊx[PÒ. 

13. (a) Describe the uses of probability distributions. 

  {PÌuPÄ £μÁ¼ß £¯ß£õkPøÍ ÂÁ›UPÄ®. 

Or 

 (b) What are the characteristics of quantitative 
methods? 

  AÍÄ •øÓPÎß £s¦PÒ ¯õøÁ? 

14. (a) Describe the uses of M/M/I queuing model. 

  M/M/I Á›ø\ ©õv›°ß £¯ß£õmøh ÂÁ›²[PÒ. 

Or 

 (b) Explain the various disadvantages of simulation. 

  E¸ÁP¨£kzxu¼ß £À÷ÁÖ SøÓ£õkPøÍ¨ £ØÔ 
ÂÍUS[PÒ. 

15. (a) Describe about expected pay-off method. 

  Gvº£õºUP¨£mh pay-off •øÓ £ØÔ ÂÁ›UPÄ®. 

Or 
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 (b) Write notes on mini-max decision tree analysis. 

  ªÛ&÷©Uì •iÄ ©μ £S¨£õ´Ä SÔ¨¦PøÍ 
GÊx[PÒ. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the different uses of statistics in business 
decision making. 

 Â¯õ£õμ® \õº¢u •iöÁk¨£vÀ ¦ÒÎ°¯¼À £À÷ÁÖ 
£¯ß£õkPøÍ ÂÍUS[PÒ. 

17. Solve the following LPP by simplex method: 

 Maximize 321 50200100 xxxZ ++=  

 Subject to 10001055 321 ≤++ xxx  
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18. Find the optimal transportation cost of the following 

problem. 

    Market   

  A B C D E Available

 P 4 1 2 6 9 100 

Factory Q 6 4 3 5 7 120 

 R 5 2 6 4 8 120 

 Demand 40 50 70 90 90  

 ¤ßÁ¸® ¤μa\øÚ°ß EP¢u ÷£õUSÁμzx ö\»ÄPøÍU 

PshÔ¯Ä®. 

    \¢øu   

  A B C D E QøhUS®

 P 4 1 2 6 9 100 

öuõÈØ\õø» Q 6 4 3 5 7 120 

 R 5 2 6 4 8 120 

 ÷uøÁ 40 50 70 90 90  
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19. Explain the properties of Poisson distribution. 

 £õ´éõß £μÁÀ £s¦PÒ ÂÍUSP. 

20. Explain the functions of minimizing maximal regret. 

 ªÛ ©ê[ ©õUê©À öμLUmŸm&ªß ö\¯À£õkPøÍ 

ÂÍUS[PÒ. 

 

  

–––––––––––––––– 
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DISTANCE EDUCATION 

Common for M.B.A. 
(G/IB/B&F/CS/PM/HM/HRM/T/EM/RM/TM/LM/CM/FM/MM/ 
SM/P&OM/Coop. Mgt. DEGREE EXAMINATION, MAY 2023. 

First Semester 

FINANCIAL AND MANAGEMENT ACCOUNTING 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. State any two uses of accounting. 

 PnUQ¯¼ß H÷uÝ® Cμsk £¯ßPøÍ SÔ¨¤kP. 

2. Pass Journal entries 

 Cash sales Rs.12,000 

 Credit purchases from Raju Rs.17,000. 

 SÔ¨÷£mk £vÄPÒ u¸P 

 öμõUP ÂØ£øÚ ¹.12,000 

 μõâh® Phß öPõÒ•uÀ ¹.17,000. 

3. What is error of omission? 

 Âk¤øÇ GßÓõÀ GßÚ? 

4. Mention any two causes of depreciation. 

 ÷u´©õÚzvß H÷uÝ® Cμsk PõμoPøÍ TÖP. 

Sub. Code 
15 



D–1705 
    2

5. What is profitability ratio? 

 C»õ£z ußø© ÂQu® GßÓõÀ GßÚ? 

6. State any two benefits of funds flow statement. 

 {v Kmh AÔUøP°ß H÷uÝ® Cμsk £¯ßPøÍU 
SÔ¨¤kP. 

7. What is cash flow statement? 

 öμõUP Kmh AÔUøP GßÓõÀ GßÚ? 

8. What is cost centre? 

 AhUPÂø» ø©¯® Gß£x GßÚ? 

9. What is PV ratio? 

 C»õ£ ÂØ£øÚ ÂQu® GßÓõÀ GßÚ? 

10. What is sales budget? 

 ÂØ£øÚz vmh® GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) What are the objectives of management accounting? 

  ÷©»õsø© PnUQ¯¼ß ÷|õUP[PÒ ¯õøÁ? 

Or 

 (b) Explain accounting concepts. 

  PnUQ¯¼ß P¸zx¸UPøÍ ÂÍUSP. 
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12. (a) Find out the profit: 

 Rs. 

Opening capital 8,00,000 

Drawings 1,80,000 

Closing capital 9,00,000 

Capital introduced 50,000 

  C»õ£zøuU PnUQkP : 

 ¹. 

öuõhUP •uÀ 8,00,000 
Gk¨¦UPÒ 1,80,000 
CÖv •uÀ 9,00,000 
TkuÀ •uÀ 50,000 

Or 

 (b) Prepare trading account from the following data 

 Rs. 

Opening stock 80,000 

Purchases 8,60,000 

Freight inwards 52,000 

Wages 24,000 

Sales 14,00,000 

Purchases returns 10,000 

Sales returns 3,16,000 

Closing stock 1,00,000 

Advertisement 10,000 
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  RÌPsh Â£μ[PÎ¼¸¢x Â¯õ£õμ PnUQøÚ u¯õº 
ö\´P. 

 ¹. 

Bμ®£ \μUQ¸¨¦ 80,000 

öPõÒ•uÀ 8,60,000 

EÒyUSU T¼ 52,000 

T¼ 24,000 

ÂØ£øÚ 14,00,000 

öPõÒ•uÀ v¸¨£® 10,000 

ÂØ£øÚ v¸¨£® 3,16,000 

CÖv \μUQ¸¨¦ 1,00,000 

ÂÍ®£μ® 10,000 

13. (a) From the following information, find out 

  (i) Current assets 

  (ii) Current liabilities 

  Current ratio = 3.5 

  Liquid ratio = 2.5 

  Working capital = Rs.1,00,000. 

  R÷Ç öPõkUP¨£mkÒÍ uPÁÀPÎ¼¸¢x 

  (i) |h¨¦ ö\õzxUPÒ 

  (ii) |h¨¦ ö£õÖ¨¦PÒ PnUQhÄ® 

  |h¨¦ ÂQu® = 3.5 

  }ºø© ÂQu® = 2.5 

  |øh•øÓ •uÀ = ¹.1,00,000. 

Or 
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 (b) Bring out the elements of cost. 

  AhUP Âø»°ß TÖPøÍU öPõnºP. 

14. (a) Describe the advantages of cash flow analysis. 

  öμõUP Kmh £S¨£õ´Âß |ßø©PøÍ ÂÁ›UP. 

Or 

 (b) Calculate EOQ. 

  Annual consumption 4000 units. 

  Cost per order Rs.5 

  Cost per unit Rs.2 

  Storage and carrying cost 8% on average inventory. 

  ö£õ¸Íõuõμ Bøn AÍøÁU PnUQkP. 

  Kº BsiØPõÚ ~PºÄ 4000 A»SPÒ 

  Kº BønUPõÚ AhUPÂø» ö\»Ä ¹.5 

  Kº A»Qß AhUPÂø» ¹.2 

  ÷\ª¨¦ ©ØÖ® HØÖøPa ö\»Ä \μõ\›  
\μUQ¸¨¤À 8%. 

15. (a) Sales Rs.1,00,000 

  Profit Rs.10,000 

  Variable cost 70% 

  Calculate PV ratio. 

  C»õ£ ÂØ£øÚ ÂQu® PnUQkP,. 

  ÂØ£øÚ ¹.1,00,000 

  C»õ£® ¹.10,000 

  ©õÖ® ö\»Ä 70%. 

Or 

 (b) What are the different kinds of budgets? 

  vmh AÔUøP°ß £À÷ÁÖ ÁøPPÒ ¯õøÁ? 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the characteristics of management accounting. 

 ÷©»õsø© PnUQ¯¼ß Sn|»ßPøÍ ÂÍUSP. 

17. A company purchased a plant for Rs.50,000. The useful 
life of the plant is 10 years and residual value is 
Rs.10,000. Find out the rate of depreciation under the 
straightline method. 

 J¸ {ÖÁÚ® ¹.50,000 ©v¨¦ÒÍ uÍÁõh[PøÍ 
Áõ[Q¯x. A¢u uÍÁõhzvß £¯ÚÎ¨¦U Põ»®  
10 BskPÒ ©ØÖ® Auß CÖv ©v¨¦ ¹.10,000 BS®. 
÷u´©õÚ ÂQuzøu ÷|º÷Põmk •øÓ°À PnUQkP. 

18. Calculate funds from operation: 

Particulars 2008 2009 

 Rs. Rs. 

Profit and loss A/c 25,000 40,000

General reserve 40,000 45,000

Goodwill 7,000 4,000

Preliminary expenses 5,000 3,000

Provision for Depreciation on machinery 10,000 12,000

Refund of tax – 5,000

 ö\¯À£õkPÎ¼¸¢x ö£Ó¨£k® {vø¯ PnUQkP: 

ÂÁμ[PÒ 2008 2009 

 ¹. ¹. 

C»õ£ |mh P/S 25,000 40,000

ö£õx Põ¨¦ {v 40,000 45,000
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ÂÁμ[PÒ 2008 2009 

|Øö£¯º 7,000 4,000

öuõhUP ö\»ÄPÒ 5,000 3,000

C¯¢vμzvß «uõÚ ÷u´©õÚ ÷£õUS 10,000 12,000

v¸®£ ö£Ó¨£mh Á› – 5,000

19. From the following information, calculate the break-even 
point (BEP) in units and in sales value: 

 Output = 3,000 units 

 Selling price per unit = Rs.30 

 Variable cost per unit = Rs.20 

 Total fixed cost = Rs.20,000. 

 ¤ßÁ¸® ÂÁμ[PøÍ öPõsk \©{ø» ¦ÒÎ°ß 
A»SPÒ ©ØÖ® ÂØ£øÚ ©v¨¦ PõsP 

 öÁÎ±k = 3,000 A»SPÒ 

 Kº A»Qß ÂØ£øÚ Âø» = ¹.30 

 Kº A»Qß ©õÖ£mh ö\»Ä = ¹.20 

 ö©õzu {ø»a ö\»Ä = ¹.20,000. 

20. Explain the importance of capital budgeting. 

 ‰»uÚ vmh AÔUøP°ß •UQ¯zxÁzøu ÂÍUSP. 

––––––––––––– 
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RESEARCH METHODS 
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Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is experimental research? 

 ö\¯À•øÓ Bμõ´a] Gß£x GßÚ? 

2. Distinguish between descriptive and perspective 
research. 

 ÂÍUP•øÓ Bμṍ a]°øÚ £›¢xøμzuÀ Bμṍ a]°¼¸¢x 
÷ÁÖ£kzxP. 

3. What is research design? 

 Bμõ´a] ÁiÁø©¨¦ Gß£x ¯õx? 

4. What is census method in sampling? 

 ©õv›°À ö©õzu PnUöPk¨¦ •øÓ Gß£x ¯õx? 

5. Enumerate the types of measurement scales. 

 AÍÄ÷Põ¼ß ÁøPPøÍ £mi¯¼kP. 

Sub. Code 
21 
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6. What is pre-testing? 

 •ß ÷\õuøÚ°kuÀ GßÓõÀ GßÚ? 

7. What do you mean by reliability? 

 |®£Pz vÓß Gß£x ¯õx? 

8. What is discriminant analysis? 

 £ß•P B´Ä Gß£x ¯õx? 

9. Give the meaning of interpretation. 

 ‘ÂÍUP®’ Gß£uß ö£õ¸Ò u¸P. 

10. State the types of research report. 

 B´Ä AÔUøP°ß ÁøPPøÍU TÖP. 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b) 

11. (a) Define Research. State its purpose. 

  Bμõ´a]–Áøμ¯ÖUP. \‰P AÔÂ¯¼À 
Bμõ´a]°ß •UQ¯¨ £[QøÚU TÖP. 

Or 

 (b) What is review of literature? Bring out its 
importance in research. 

  C»UQ¯ «Íõ´Ä Gß£x ¯õx? Bμõ´a]°À Auß 
•UQ¯zxÁzøuU öPõnºP. 

12. (a) What are the factors affecting research design? 

  Bμõ´a] ÁiÁø©¨¤øÚ £õvUPU Ti¯ PõμoPÒ 
¯õøÁ? 

Or 
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 (b) Explain induction and deduction methods of 
research. 

  Bμõ´a]°À ¤›zuÔuÀ ©ØÖ® E´zuÔuÀ 
•øÓPøÍ ÂÍUSP. 

13. (a) What are the different types of hypothesis? Give 
examples for each. 

  P¸x÷PõÎß £À÷ÁÖ ÁøPPÒ ¯õøÁ? 
JÆöÁõßÖUS® GkzxUPõmk u¸P. 

Or 

 (b) Explain the types of observational method of data 
collection. 

  uμÄ ÷\P›¨¤ß PshÔ£vÄ •øÓ°ß ÁøPPøÍ 
ÂÍUSP. 

14. (a) What are the essentials of a good sampling? 

  |À» ©õv› Gkzu¼ß •UQ¯ C¯À¦PÒ ¯õøÁ? 

Or 

 (b) What is an interview schedule? What are the pre-
requisites for conducting interview for collecting 
data? 

  ÷|ºPõnÀ £mi¯À Gß£x ¯õx? ÷|ºPõnÀ ‰»® 
uμÄ vμmkÁuØPõÚ •ß&÷uøÁPÒ GßÚöÚßÚ? 

15. (a) What is tabulation? State the rules for tabulation. 

  AmhÁøn GßÓõÀ GßÚ? AmhÁønUPõÚ 
ÂvPøÍU TÖP. 

Or 

 (b) What are the features of a good research report? 

  ]Ó¢u B´Ä AÔUøP°ß C¯À¦PÒ ¯õx? 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions 

16. Describe the steps in research process. 

 Bμõ´a] ö\¯À£õmiÀ EÒÍ £i{ø»PøÍ ÂÁ›UP. 

17. What are the factors to be considered while formulating a 
research problem? How would you evaluate the research 
problem? 

 Bμõ´a] uø»¨¦ E¸ÁõUPzvÀ P¸zvÀ öPõÒÍ 
÷Ási¯ PõμoPÒ ¯õøÁ? Bμõ´a] uø»¨¤øÚ 
G[VÚ® ©v¨¥k ö\´ÃºPÒ? 

18. Briefly explain the various sampling techniques under 
probability sampling method. 

 {PÌuPÄ ©õv› •øÓ°ß RÌ EÒÍ £À÷ÁÖ ©õv› 
GkzuÀ EzvPøÍ _¸UP©õP ÂÁ›UP. 

19. Explain the significance of factor analysis and cluster 
analysis in business research. 

 ÁoP Bμõ´a]°À Põμo £S¨£õ´Ä ©ØÖ® öuõS¨¦ 
£S¨£õ´ÄPÎß uÛa]Ó¨¤øÚ ÂÍUSP. 

20. Describe the contents of a research report. 

 B´ÁÔUøP°ß EÒÍhP[PøÍ ÂÁ›UP. 

 

  

–––––––––––––– 
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Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL the questions 

1. Define Business Environment. 
 ÁoP `Çø» Áøμ¯ÖUP. 

2. Expand PESTLE. 
 ¤ C Gì i GÀ C & Â›Ä£kzxP. 

3. What do you mean by public sector?  Give some example. 
 ö£õx xøÓ £ØÔ }Âº AÔÁÚ ¯õx? ]» Euõμn® u¸P. 

4. What is GDP? 
 ö©õzu EÒ|õmk EØ£zv GßÓõÀ GßÚ? 

5. Define Fical System. 
 C¯À Aø©¨ø£ Áøμ¯ÖUPÄ®. 

6. Write a short note on Trade Unions. 
 öuõÈØ\[P® ]Ö SÔ¨¦ u¸P. 

Sub. Code 
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7. Define technology policy. 

 öuõÈÀ ~m£ öPõÒøP Áøμ¯Ö. 

8. What is Industrial Licensing? 

 öuõÈÀ xøÓ E›©® GßÓõÀ GßÚ? 

9. What is LPG? 

 GÀ ¤ â GßÓõÀ GßÚ? 

10. Define Privatisation. 

 uÛ¯õº©¯©õUPÀ Áøμ¯Ö. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL the questions, choosing either (a)  or (b) 

11.  (a) How does socio cultural environment influence the 
business policy of an organisation? 

   J¸ {ÖÁÚzvß ÁoPU öPõÒøPø¯ \‰P & 
P»õa\õμ `ÇÀ GÆÁõÖ £õvUQÓx? 

Or 

 (b) How does PESTLE affect decision making? 

   •iöÁk¨£øu “¤ C Gì i GÀ C”  GÆÁõÖ 
£õvUQÓx? 

12.  (a) Explain the impact of GDP on business and 
economy. 

   ö©õzu EÒ|õmk EØ£zv ÁoP® ©ØÖ® 
ö£õ¸Íõuõμzvß «uõÚ uõUPzøu ÂÍUSP. 

Or 

 (b) Explain the role of Central Bank. 

   ©zv¯ Á[Q°ß £[øP ÂÍUSP. 
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13.  (a) Explain entrepreneurial society and its implications 
for business. 

   öuõÈÀ •øÚ÷Áõº \‰P® ©ØÖ® ÁoPzvØPõÚ 
uõUPzøu ÂÍUPÄ®. 

Or 

 (b) Describe the role of information technology.  

   uPÁÀ öuõÈÀ ~m£zvß £[øP ÂÁ›UPÄ®. 

14.  (a) Explain the law of consumer protection. 

   ~Pº÷Áõº £õxPõ¨¦ \mhzøu ÂÍUSP. 

Or 

 (b) Write down functions of WTO. 

   h¤Ò² i K & Âß ö\¯À£õkPøÍ ÂÁ›. 

15.  (a) Explain Salient features of small scale sector 
industrial policy. 

   ]Ô¯ AÍÂ»õÚ öuõÈÀxøÓ öPõÒøP°ß •UQ¯ 
A®\[PøÍ ÂÍUSP. 

Or 

 (b) Describe important features of public and private 
sector. 

   ö£õx xøÓ ©ØÖ® uÛ¯õº xøÓ°ß •UQ¯ 
A®\[PøÍ ÂÁ›.  

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions 

16. Bring out the recommendations of Narashimhan 
committee. 

|μ]®©ß Pªmi°ß £›¢xøμPøÍ öÁÎU öPõnºP. 
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17. Critically examine working monetary system in our 
country. 

 |©x |õmiÀ ö\¯À£k® £nÂ¯À •øÓø¯ 
Â©º\ÚŸv¯õP Bμõ¯Ä®. 

18. Explain ecological environment in Business. 

 ÁoPzvÀ _ØÖa_Ç¼ß `Çø» ÂÍUSP. 

19. Describe public sector role. 

 ö£õxxøÓ°ß £[øP ÂÍUPÄ®. 

20. Explain World bank functions in global economic 
development through business. 

 ÁoPzvÀ E»PÍõÂ¯ ö£õ¸Íõuõμ Á[Q°ß 
ö\¯À£õmøh ÂÍUSP. 

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is an executory contract? 

 {øÓ÷ÁØÓ ÷Ási¯ J¨£¢u® GßÓõÀ GßÚ? 

2. What is coercion? 

 ÁØ¦ÖzxuÀ GßÓõÀ GßÚ? 

3. Who can demand performance of a contract? 

 J¸ J¨£¢uzvß ö\¯»õUPzøu ¯õº ÷Põμ»õ®? 

4. What is non gratutious bailment? 

 øP®©õÖÒÍ J¨£øhÄ GßÓõÀ GßÚ? 

5. What are contingent goods? 

 Á¸{PÌÄ¨ ö£õ¸ÒPÒ GßÓõÀ GßÚ? 

6. List down the characteristics of common carrier. 

 ö£õxU öPõsk ö\À¾|›ß £s¦PÒ ¯õøÁ? 

Sub. Code 
23 
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7. What do you mean by accommodation bill? 

 PhÝuÂ Esi¯À Gß£øu G[VÚ® ö£õ¸Ò öPõÒÃº? 

8. State the principle of insurable interest in an insurance 
contract. 

 J¸ Põ¨¥mk J¨£¢uzvÀ Põ¨¥k ö\´ BºÁ® GßÓ 
÷Põm£õmøhU TÖP. 

9. What are restrictions imposed on a retiring partner in a 
partnership firm? 

 J¸ Tmhõsø© {ÖÁÚzvÀ K´ÂÀ ö\ÀQßÓ 
Tmhõsø©¯º ÷©À ÂvUP¨£k® Pmk¨£õkPÒ ¯õøÁ? 

10. What is a statutory company? Give an example. 

 \mh•øÓ {ÖÁÚ® GßÓõÀ GßÚ? J¸ Euõμn® u¸P. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) What is misrepresentation? What are its essentials?  

   v›zxøμzuÀ GßÓõÀ GßÚ? Auß 
Azv¯õÁ]¯[PÒ ¯õøÁ? 

Or 

 (b) By whom contracts must be performed? 

   J¨£¢u[PøÍ ¯õμõÀ ö\¯À£kzu¨£h ÷Ásk®? 

12.  (a) What are the rights of an agent? 

   J¸ •PÁ›ß E›ø©PÒ ¯õøÁ? 

Or 

 (b) What are the duties of the bailee of goods? 

   \μUSPÒ J¨£øhUP¨£mhÁ›ß Phø©PÒ ¯õøÁ? 
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13.  (a) Bring out the rules regarding transfer of property. 
   ö\õzx E›ø© ©õØÓ® SÔzu ÂvPøÍ öÁÎU 

öPõnºP. 

Or 

 (b) Explain any four provisions of the carriage by Road 
Act, 2007. 

   \õø» Âv \mh® 2007 Cß H÷uÝ® |õßS 
ÂvPøÍ ÂÍUSP. 

14.  (a) What are the rules of calculating maturity of a time 
bill? 

   J¸ Põ» Esi¯¼ß •vºa]ø¯U PnUQkÁuØPõÚ 
ÂvPÒ ¯õøÁ? 

Or 

 (b) Brief the procedure for fire insurance claim. 
   wUPõ¨¦Öv ÷Põ›UøP ö\´•øÓø¯a _¸USP. 

15.  (a) What are the contents of a statutory report? 
   \mh•øÓ¯õÚ AÔUøP°ß EÒÍhUP[PÒ ¯õøÁ? 

Or 

 (b) What are the exceptions to the rule of supremacy of 
majority of shareholders? 

   ö£¸®£õßø©¨ £[SuõμºPÎß ÷©»vPõμ Âv°ß 
Â»UP[PÒ ¯õøÁ? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Elaborate the various remedies for breach of contract. 
 J¨£¢u «Ó¾UPõÚ £À÷ÁÖ CÇ¨¥kPøÍ ÂÁ›UP. 

17. Bring out the different ways of creation of agency. 
 •Pø© E¸ÁõUP¨£k® £À÷ÁÖ ÁÈ •øÓPøÍ ÂÍUSP. 
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18. Describe the various kinds of marine lossess in marine 
insurance. 

 PhÀ\õº Põ¨¥miÀ PhÀ\õº CÇ¨¦PÎß ÁøPPøÍ 
ÂÍUSP. 

19. Examine the relations of partners to third parties. 

 ‰ßÓõ® uμ¨¤Ú¸hß Tmhõsø©¯›ß EÓÂøÚ 
Bμõ´P. 

20. Explain the important powers of the court after making 
the winding up order of a company. 

 J¸ {Ö©zøu Pø»US® Bønø¯ E¸ÁõUQ¯ ¤ß 
}v©ßÓzvß •UQ¯ AvPõμ[PøÍ ÂÍUSP. 

  

 

 

  

———————— 
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PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define management information system. 

 ÷©»õsø© uPÁÀ Aø©¨ø£ Áøμ¯ÖUPÄ®. 

2. List out the major challenges of information system. 

 uPÁÀ Aø©¨¦PÎß •UQ¯ \ÁõÀPøÍ SÔ¨¤kP. 

3. What do you mean by video conference? 

 PõönõÎUPõm] GßÓõÀ GßÚ? 

4. What is called structure of management information 
system? 

 ÷©»õsø© uPÁÀ Aø©¨¤ß Pmhø©¨¦ GßÖ GuøÚ 
AøÇUP¨£kQÓx? 

5. What are the differences between public and private 
information system? 

 ö£õx ©ØÖ® uÛ¯õº uPÁÀ Aø©¨¦PÐUS Cøh÷¯ 
EÒÍ ÷ÁÖ£õkPÒ ¯õøÁ? 

Sub. Code 
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6. What is digital network? Give an example. 

 ªß ÁøÍ¯uÍ® GßÓõÀ GßÚ? Euõμn® u¸P. 

7. What is software metrics? 

 ö©ßö£õ¸Ò AÍÃkPÒ GßÓõÀ GßÚ? 

8. Define decision support system. 

 •iÄ BuμÄ Aø©¨ø£ Áøμ¯ÖUPÄ®. 

9. What is the relationship between MIS and Enterprise 
Resource planning? 

 ÷©»õsø© uPÁÀ Aø©¨¦US® {ÖÁÚ ÁÍ 
vmhªh¾US® GßÚ öuõhº¦? 

10. What are the objectives of supply chain management? 

 Â{÷¯õPa \[Q¼ {ºÁõPzvß ÷|õUP[PÒ ¯õøÁ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b) 

11. (a) What is the need for maintenance in MIS? 

  ÷©»õsø© uPÁÀ Aø©¨¤øÚ £μõ©›UP ÷Ási¯ 
AÁ]¯® ¯õx? 

Or 

 (b) What is the scope of an Information system? 

  J¸ uPÁÀ Aø©¨¤ß ÷|õUP® ¯õx? 

12. (a) Discuss the benefits of Enterprise Resource 
planning? 

  {ÖÁÚ ÁÍ vmhªh¼ß |ßø©PøÍ¨ £ØÔ 
ÂÁõvUP. 

Or 
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 (b) How does the email work? Explain.  

  ªßÚg\À GÆÁõÖ ö\¯À£kQÓx? ÂÁ›UP. 

13. (a) What are the components of supply chain 
management? 

  Â{÷¯õPa \[Q¼ {ºÁõPzvß TÖPÒ ¯õøÁ? 

Or 

 (b) Differentiate between Hardware and software. 

  Áßö£õ¸Ò ©ØÖ® ö©ß ö£õ¸øÍ ÷ÁÖ£kzxP. 

14. (a) What is a MIS? Write down the MIS Limitation? 

  ÷©»õsø© uPÁÀ Aø©¨¦ GßÓõÀ GßÚ? 
÷©»õsø© uPÁÀ Aø©¨¤ß Áμ®¦PøÍ GÊxP. 

Or 

 (b) What is system software? Give examples. 

  PoÛ ö©ßö£õ¸Ò GßÓõÀ GßÚ? Euõμn[PÒ 
u¸P. 

15. (a) Describe the different types of decision support 
system. 

  •iÄ BuμÄ Aø©¨¤ß £À÷ÁÖ ÁøPPøÍ 
ÂÁ›UP. 

Or 

 (b) How does an Enterprise resource planning create  
value for the organisation? 

  {ÖÁÚ ÁÍ vmhªhÀ {ÖÁÚzvß ©v¨ø£ 
GÆÁõÖ E¸ÁõUSQÓx? 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the Impact of management support system. 

 ÷©»õsø© BuμÄ Aø©¨¦PÎß uõUPzøu ÂÍUSP. 

17. Describe the application of advance artificial intelligence.  

 ÷©®£mh ö\¯ØøP ~snÔÂß £¯ß£õmøh 
ÂÁ›UPÄ®. 

18. What are the various component of MIS? 

 ÷©»õsø© uPÁÀ Aø©¨¤ß £À÷ÁÖ TÖPÒ ¯õøÁ? 

19. Explain briefly the key drivers of supply chain 
management. 

 Â{÷¯õPa \[Q¼ {ºÁõPzvß •UQ¯ C¯UQPøÍ 
_¸UP©õP GÊxP. 

20. Write short notes 

 (a) Electronic data Interchange 

 (b) Types of social Media 

 ]ÖSÔ¨¦ GÊxP. 

 (A) ªßÚq uμÄ £›©õØÓ[PÒ 

 (B) \‰P FhP ÁøPPÒ 

 

  

––––––––––––– 
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PART A —   (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Human Resource Management. 

 ©ÛuÁÍ ÷©»õsø©ø¯ Áøμ¯Ö. 

2. What is known as succession planning? 

 Akzu Pmh vmhªkuÀ GßÓõÀ GßÚ? 

3. What is known as employee commitment? 

 £o¯õÍº ÷Áø» Aº¨£o¨¦ GßÓõÀ GßÚ? 

4. List down the objectives of computer aided interview. 

 Po¨ö£õÔ \õº¢u ÷|ºPõn¼ß SÔU÷PõÒPøÍ 
£mi¯¼kP. 

5. Note down the merits of training via internet. 

 Cøn¯ÁÈ £°Ø]°ß |ßø©PÒ SÔzx GÊxP. 

Sub. Code 
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6. What is known as bonus? 

 FUP Fv¯® GßÓõÀ GßÚ? 

7. Define MBO. 

 MBO Áøμ¯Ö. 

8. What are the benefits of employee insurance? 

FÈ¯º Põ¨¥miß £¯ßPÒ GßÚ? 

9. Define trade union. 

öuõÈØ\[P® Áøμ¯Ö. 

10. What is personnel research? 

 £o¯õÍº Bμõ´a] GßÓõÀ GßÚ? 

PART B  —   (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Explain the nature and scope of HRM. 

  ©ÛuÁÍ ÷©»õsø©°ß Snõv\¯[PÒ ©ØÖ® 
GÀø»PøÍ ÂÍUSP. 

Or 

 (b) Discuss the competitive challenges of HRM. 

  ©ÛuÁÍ ÷©»õsø©°ß ÷£õmi \õº¢u \ÁõÀPøÍ 
ÂÁõvUPÄ®. 

12. (a) Define recruitment. List down its internal sources. 

  ÷uºÄ ö\´uø» Áøμ¯Ö. ÷uºÄ ö\´u¾UPõÚ EÒ 
Buõμ[PøÍ £mi¯¼kP. 

Or 

 (b) Explain the significance of orientation programme. 

  AÔ•P¨ £°Ø]°ß •UQ¯zxÁzøu ÂÍUSP. 
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13. (a) Discuss the need for special purpose training. 

  ÷Áø»°À ]Ó¨¦ £°Ø]°ß ÷uøÁø¯ 
ÂÁõvUPÄ®. 

Or 

 (b) Write a brief note on human resource audit. 

  ©ÛuÁÍ ÷©®£õk uoUøP SÔzx ]ÖSÔ¨¦ 
GÊxP. 

14. (a) Enumerate the significance of social security 
measures for employees. 

  £o¯õmPÎß \‰P £õxPõ¨¦ •øÓPÎß 
•UQ¯zxÁzøu ÂÍUSP. 

Or 

 (b) Explain the reasons for transfer. 

  £o ©õØÓzvØPõÚ Põμn[PøÍ ÂÍUSP. 

15. (a) Explain the core functions of trade unions. 

  öuõÈØ\[Pzvß •UQ¯ £oPøÍ ÂÁ›UPÄ®. 

Or 

 (b) What are the measures to be taken for accident 
prevention in a factory? 

  J¸ öuõÈØ\õø»°À Â£zx uk¨¦US GkUP 
÷Ási¯ |hÁiUøPPÒ GßÚ? 

PART C  —   (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the duties and responsibilities of HR department 
of an organization. 

 J¸ {ÖÁÚzvÀ ©ÛuÁÍ ÷©®£õmkz xøÓ°ß 
ö£õÖ¨¦UPøÍ²® Phø©PøÍ²® ÂÍUSP. 
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17. Discuss the role of human resource manager in a 
competitive modern organization. 

 ÷£õmi vÓß ªS¢u |ÃÚ {ÖÁÚzvÀ ©ÛuÁÍ ÷©®£õk 
{ºÁõP AvPõ›°ß £[QøÚ ÂÁõvUPÄ®. 

18. Discuss the different types of interview with its objectives 
and merits. 

 ÷|ºPõn¼ß £À÷ÁÖ ÁøPPøÍ²®, Auß ÷|õUP® 
©ØÖ® |ßø©ø¯ £mi¯¼hÄ®. 

19. Distinguish between on the job training and off the job 
training with its need and importance. Give suitable 
examples. 

÷Áø»÷¯õk ÷\º¢u ©ØÖ® ÷Áø»÷¯õk \õμõu £°Ø]°ß 
÷uøÁ ©ØÖ® •UQ¯zxÁzøu Euõμnzxhß ÂÍUSP. 

20. Define employee grievance. Explain the grievance 
redressal procedures in detail with examples. 

 FÈ¯º SøÓ÷Pm¦&Áøμ¯Ö. SøÓ÷Pm¦ ©ØÖ® 
AÁØÔØPõÚ wºUS® ÁÈ•øÓPøÍ Euõμnzxhß 
ÂÍUSP. 

  

———————— 
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DISTANCE EDUCATION 

Common for M.B.A. (G)/IB/B&F/CS/PM/HM/HRM/T/ 
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DEGREE EXAMINATION, MAY 2023. 

Third Semester 

MARKETING MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A —   (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is the essence of marketing? 

 \¢øu¨£kzu¼À \õμõ®\® GßÚ? 

2. Define Advertisement. 

 ÂÍ®£μzøu Áøμ¯ÖUPÄ®. 

3. Write a note on positioning. 

 {ø»¨£kzuÀ £ØÔ¯ SÔ¨¦ GÊxP. 

4. What are the reasons for branding? 

 Aøh¯õÍU SÔ±kUPõn Põμn® GßÚ? 

5. What is product policy? 

 u¯õ›¨¦ öPõÒøP GßÓõÀ GßÚ? 
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6. Define product. Give the classification of products? 

 u¯õ›¨¦ Áøμ¯ÖUPÄ®. u¯õ›¨¦PÎß ÁøP¨£õmøhU 
TÖP. 

7. Distinguish between selling and marketing. 

 ÂØ£øÚ ©ØÖ® \¢øu¨£kzuÀ BQ¯ÁØøÓ 
÷ÁÖ£kzxP. 

8. What are the merits of sales promotion? 

ÂØ£øÚ FUSÂ¨¦ |ßø©PÒ ¯õøÁ? 

9. What is the importance of pricing? 

Âø» {ºn¯zvß •UQ¯zxÁ® GßÚ? 

10. How the internet is magnifying branding strategy? 

 Cøn¯® G¨£i ¤μõsi[ Ezvø¯ ö£›uõUSQÓx. 

PART B  —   (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Discuss the role of internet in influencing global 
marketing. 

  E»PÍõÂ¯ ©õºUöPmi[ ö\ÀÁõUS ö\¾zxÁvÀ 
Cøn¯zvß £[øP¨ £ØÔ ÂÁõvUP. 

Or 

 (b) What is meant by product life cycle? Explain its 
concepts with examples. 

  ö£õ¸Ò ÁõÌUøP _ÇØ] GßÓõÀ GßÚ? Auß 
P¸zxUPøÍ GkzxUPõmkPÐhß ÂÍUSP. 
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12. (a) Identify the factors influencing pricing? 

  Âø» {ºn¯zøu £õvUS® PõμoPøÍ Aøh¯õÍ® 
PõnÄ®. 

Or 

 (b) What are the reason for segmenting market? 

  £S¨¦ \¢øuUPõÚ Põμn® ¯õx? 

13. (a) What are the benefits of online sales promotional 
activities? 

  {PÌ{ø» ÂØ£øÚ¨ ö£¸UP |hÁiUøPPÎß 
£¯ßPÒ ¯õøÁ? 

Or 

 (b) How would you evaluate the effectiveness of 
advertisement? 

  ÂÍ®£μzvß £»øÚ G¨£i ©v¨¥kÃºPÒ? 

14. (a) Explain the various forms of direct marketing 
communication. 

  ÷|μi \¢øu¨£kzu¼À öuõhº¦PÎß £À÷ÁÖ 
ÁiÁ[PøÍ ÂÍUSP. 

Or 

 (b) Discuss the types of public relation. 

  ©UPÒ öuõhº¦ ÁøPPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

15. (a) Why advertisement fails? Discuss. 

  ÂÍ®£μ® Hß ÷uõÀÂ¯øhQÓx. ÂÁõvUP. 

Or 

 (b) Write a note on customer relationship marketing. 

  ÁõiUøP¯õÍº EÓÄ \¢øu¨£kzuÀ £ØÔ SÔ¨¦ 
GÊxP. 
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PART C  —   (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What are the psychological factors influencing consumer 
behaviour? 

 ~Pº÷Áõº |hzøuø¯ £õvUS® EÍÂ¯À PõμoPÒ 
GßÚ? 

17. Discuss the various methods of pricing. 

 Âø» {ºn¯® ö\´ÁuØPõÚ £À÷ÁÖ •øÓPøÍ £ØÔ 
ÂÁõvUP. 

18. Explain the process of communication in marketing. 

 \¢øu¨£kzu¼À öuõhº¦ ö\¯À•øÓø¯ ÂÍUSP. 

19. What are the factors to be considered while choosing the 
media for advertisement? 

ÂÍ®£μzvØPõÚ FhPzøuz ÷uº¢öukUS® ÷£õx 
P¸zvÀ öPõÒÍ ÷Ási¯ PõμoPÒ ¯õøÁ? 

20. Explain the process of marketing research. 

 \¢øu°køP Bμõ´a]°ß ö\¯À•øÓø¯ ÂÍUSP. 

  

———————— 



  

D–1712   

DISTANCE EDUCATION 

COMMON FOR M.B.A. (G)/IB/B & F/CS/PM/HM/HRM/T/EM/ 
RM/TM/LM/CM/FM/MM/SM/P & OM/Co.Op. Management) 

DEGREE EXAMINATION, MAY 2023. 

Third Semester 

FINANCIAL MANAGEMENT 
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Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Write any two objectives of financial management. 

 {v°¯À ÷©»õsø©°ß H÷uÝ® Cμsk ÷|õUP[PøÍ 
GÊxP. 

2. What do you mean by time value of money? 

 £nzvß ÷|μ ©v¨¦ GßÓõÀ GßÚ? 

3. Define – Capital structure. 

 ‰»uÚ Pmhø©¨ø£ Áøμ¯ÖUPÄ®. 

4. What is bridge finance?  

 £õ»® {v GßÓõÀ GßÚ? 

5. Which are the types of capital investments?  

 ‰»uÚ •u½kPÎß ÁøPPÒ ¯õøÁ? 
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6. What is simulation analysis?  

 E¸ÁP¨£kzxuÀ £S¨£õ´Ä GßÓõÀ GßÚ? 

7. Define working capital management. 

 £o ‰»uÚ ÷©»õsø© – Áøμ¯ÖUPÄ®. 

8. What do you mean by inventory management?  

\μUS ÷©»õsø© GßÓõÀ GßÚ? 

9. Mention any two dividend theories. 

H÷uÝ® Cμsk DÄzöuõøP ÷Põm£õkPøÍU SÔ¨¤hÄ®. 

10. What is tax avoidance? 

 Á› uÂº¨¦ GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Explain the objectives of financial management.  

  {v {ºÁõPzvß ÷|õUP[PøÍ ÂÍUPÄ®. 

Or 

 (b) Explain the different types of debentures. 

  £À÷ÁÖ ÁøP¯õÚ Phß £zvμ[PøÍ ÂÍUPÄ®. 

12. (a) Write a short note on net operating income 
approach. 

  {Pμ C¯UP Á¸©õÚ AqS•øÓ £ØÔ J¸ ]Ö 
SÔ¨ø£ GÊuÄ®. 

Or 

 (b) Explain the purpose of capital issues. 

  ‰»uÚ öÁÎ±miß ÷|õUPzøu ÂÍUPÄ®. 
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13. (a) What are the determinants of capital structure?  

  ‰»uÚ Pmhø©¨¤ß wº©õÚ[PÒ GøÁ? 

Or 

 (b) Explain the objectives of cash management. 

  £n {ºÁõPzvß ÷|õUP[PøÍ ÂÍUPÄ®. 

14. (a) What are the advantages of traditional theory of 
capital budgeting? 

  ‰»uÚ £möámiß £õμ®£›¯ ÷Põm£õmiß 
|ßø©PÒ GßÚ? 

Or 

 (b) State the different types of working capital. 

  £À÷ÁÖ ÁøP¯õÚ £o ‰»uÚzøuU SÔ¨¤hÄ®. 

15. (a) What are the assumptions of MM dividend model? 

  G® G® £[Põuõ¯ ©õv›°ß AÝ©õÚ[PÒ GßÚ? 

Or 

 (b) What are the advantages and disadvantages of 
inventory management? 

  \μUS {ºÁõPzvß |ßø©PÒ ©ØÖ® wø©PÒ GßÚ? 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the role of financial management in an 
organisation.  

 J¸ {ÖÁÚzvÀ {v {ºÁõPzvß £[øP¨ £ØÔ 
ÂÁõvUPÄ®. 

17. Explain the sources of short term financing.  

 SÖQ¯ Põ» {v Buõμ[PøÍ ÂÍUPÄ®. 
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18. What are the methods appraising capital investments? 
Discuss briefly each of the methods. 

 ‰»uÚ •u½kPøÍ ©v¨¤k® •øÓPÒ GßÚ? JÆöÁõ¸ 
•øÓø¯²® _¸UP©õP ÂÁõvUPÄ®. 

19. “Wealth maximization of an organisation leads to 
economic growth of the country” Discuss. 

 “J¸ Aø©¨¤ß AvP›¨£x |õmiß ö£õ¸Íõuõμ 
ÁÍºa]US ÁÈÁSUQÓx” ÂÁõvUPÄ®. 

20. Explain the Gordan and Walter hypothesis of dividend 
model. 

 DÄzöuõøP ©õv›°ß ÷uõmh® ©ØÖ® ÁõÀhº 
P¸x÷PõøÍ ÂÍUPÄ®.  

———————— 

  



  

D–1714   
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Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is service marketing? 
 ÷\øÁ \¢øu°¯À GßÓõÀ GßÚ? 

2. What is service encounter? 
 ÷\øÁ \¢v¨¦ GßÓõÀ GßÚ? 

3. What is the objective of positioning? 
 {ø»¨£kzxu¼ß ÷|õUP® GßÚ? 

4. What is a positioning map in a company? 
 J¸ P®ö£Û°À {ø»¨£õk Áøμ£h® GßÓõÀ GßÚ? 

5. What is customer relationship management?  
 ÁõiUøP¯õÍº EÓÄ•øÓ ÷©»õsø© GßÓõÀ GßÚ? 

6. What is customer portfolio? 
 ÁõiUøP¯õÍº ÷£õºm÷£õ¼÷¯õ GßÓõÀ GßÚ? 
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7. What is customer Loyalty? 

 ÁõiUøP¯õÍº |®¤UøP GßÓõÀ GßÚ? 

8. Define customer service. 

 ÁõiUøP¯õÍº ÷\øÁ £ØÔ Áøμ¯ÖUP.  

9. Why hospitality is important in-service marketing? 

 ÷\øÁ \¢øu°¯¼À Â¸¢÷uõ®£À Hß •UQ¯zxÁ® 
Áõ´¢ux? 

10. Write a note on transport service marketing. 

 ÷£õUSÁμzx ÷\øÁ \¢øu°¯À £ØÔ J¸ SÔ¨¦ ÁøμP.  

PART B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) Explain the difference between goods and services. 

  ö£õ¸mPÒ ©ØÖ® ÷\øÁPÎß ÷ÁÖ£õmiøÚ 
ÂÍUSP.  

Or 

 (b) What are the bases for market segmentation in 
service marketing? 

÷\øÁ \¢øu°¯¼À \¢øu¨ £S¨£õ´ÂØPõÚ 
‰»[PÒ ¯õøÁ? 

12. (a) What are the elements of services marketing mix? 

  ÷\øÁPÒ \¢øu°¯À P»øÁ°ß TÖPÒ ¯õøÁ? 

Or 

 (b) How to measure the customer expectations in 
service marketing. 

÷\øÁ \¢øu°¯¼À ÁõiUøP¯õÍº Gvº£õº¨¦PøÍ 
GÆÁõÖ AÍÃk ö\´Ãº? 
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13. (a) Explain the role of positioning in service marketing. 

  ÷\øÁ \¢øu°¯¼À {ø»£kzxu¼ß £[QøÚ 
ÂÍUSP.  

Or 

 (b) Discuss the importance of services positioning.  

÷\øÁPÒ {ø»¨£õmiß •UQ¯zxÁzøu ÂÁõvUP.  

14. (a) What are the various pricing methods in service 
product? 

  ÷\øÁ ö£õ¸Îß £À÷ÁÖ Âø»°kuÀ •øÓPÒ 
¯õøÁ? 

Or 

 (b) How far CRM is important in services marketing?  

  ÷\øÁPÒ \¢øu°¯¼À EÒÍ ÁõiUøP¯õÍº EÓÄ 
÷©»õsø© GÆÁõÖ EÒÍx? 

15. (a) How do you market educational services in India? 

  C¢v¯õÂÀ PÀÂ ÷\øÁPøÍ GÆÁõÖ 
\¢øu¨£kzxÃº? 

Or 

 (b) Explain marketing of bank services in India. 

C¢v¯õÂÀ Á[Q°¯À ÷\øÁPÎß \¢øu°¯ø» 
ÂÍUSP.  

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the classification of services in service marketing. 

 ÷\øÁ \¢øu°¯¼À ÷\øÁPÎß ÁøP¨£õmiøÚ 
ÂÁõvUP.  
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17. Explain the recent developments in services marketing. 

 ÷\øÁPÒ \¢øu°¯¼À EÒÍ |ÃÚ •ß÷ÚØÓ[PøÍ 
ÂÍUSP.  

18. Discuss the marketing mix for service industries. 

 ÷\øÁ öuõÈØ\õø»PÎÀ EÒÍ \¢øu°¯À P»øÁ°øÚ 
ÂÁõvUP.  

19. Describe the dimensions of positioning in service 
marketing. 

 ÷\øÁ \¢øu°¯¼À {ø»¨£õmiß £›©õn[PøÍ 
ÂÁ›UP.  

20. Discuss in detail seven P’s of services marketing mix. 

 ÷\øÁPÒ \¢øu°¯À P»øÁ°À EÒÍ HÊ P’s PøÍ 
Â›ÁõP ÂÍUSP.  

———————— 
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COMMON FOR M.B.A. (General) & M.B.A. (MM) DEGREE 
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PROMOTIONAL MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL the questions. 

1. What is promotional budget? 

 ÷©®£õmk {vz vmh® GßÓõÀ GßÚ? 

2. Mention any four criticisms about advertising. 

 ÂÍ®£μzvß H÷uÝ® |õßS SøÓPøÍ TÖP. 

3. Write a note on advertising agency. 

 ÂÍ®£μ {ÖÁÚ[PÒ £ØÔ J¸ SÔ¨¦ ÁøμP. 

4. What is social media? 

 \‰P FhP® GßÓõÀ GßÚ? 

5. Write a short note on institutional advertising. 

 {ÖÁÚ ÂÍ®£μ® £ØÔ J¸ ]Ö SÔ¨¦ ÁøμP. 
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6. What is Event marketing? 

 {PÌÄ \¢øu°kuÀ GßÓõÀ GßÚ? 

7. Give the meaning of salesmanship. 

 ÂØ£øÚzvÓÛß ö£õ¸øÍ u¸P. 

8. What is selection? 

 ÷uºÄ GßÓõÀ GßÚ? 

9. What is social responsibility? 

 \‰P ö£õÖ¨¦ GßÓõÀ GßÚ? 

10. State any two differences between advertising and 
personal selling. 

 ÂÍ®£μ® ©ØÖ® ÷|μi ÂØ£øÚ°ß H÷uÝ® Cμsk 
÷ÁÖ£õkPøÍ TÖP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) State the need for establishing of promotional 
objectives. 

  ÷©®£õmk ÷|õUP[PøÍ {ø»{ÖzxÁvß 
÷|õUP[PÒ ¯õøÁ? 

Or 

 (b) Sketch the promotional mix for new products. 

  ¦v¯ ö£õ¸ÐUPõÚ ÂÍ®£μ P»øÁø¯ ÁøμP. 

12. (a) List out the importance of advertising. 

  ÂÍ®£μzvß •UQ¯zxÁzvøÚ £mi¯¼kP. 

Or 
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 (b) What are the techniques used in producing 
advertisement for television broadcast? 

  öuõø»UPõm] JÎ£μ¨¦ ÂÍ®£μzvøÚ u¯õ›¨£vÀ 
£¯ß£kzu¨£k® ~m£[PÒ ¯õøÁ? 

13. (a) Describe the media buying. 

  FhP® Áõ[SuÀ £ØÔ ÂÁ›UPÄ®. 

Or 

 (b) Examine the need for publicity. 

  ö£õx ÂÍ®£μzvß ÷uøÁø¯ Bμõ´P. 

14. (a) State the role of public relations in corporate image 
building. 

  {ÖÁÚ ¤®£zøu E¸ÁõUSÁvÀ ©UPÒ öuõhº¤ß 
£[QøÚ TÖP. 

Or 

 (b) Bring out the characteristics of personal selling. 

  ÷|μi ÂØ£øÚ°ß ]Ó¨¤¯À¦PøÍ 
öÁÎUöPõnºP. 

15. (a) Brief the performance appraisal. 

  ö\¯ÀvÓß ©v¨¥miøÚ ÂÁ›. 

Or 

 (b) Discover the ethics in promotion. 

  ÷©®£õmiÀ EÒÍ ö|Ô•øÓPøÍ Psk¤i. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the functions of Indian advertising agencies. 

 C¢v¯ ÂÍ®£μ {ÖÁÚ[PÎß £oPøÍ ÂÁ›. 
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17. Analyze different promotional tools. 

 öÁÆ÷ÁÖ ÷©®£õmk P¸ÂPøÍ B´Ä ö\´. 

18. How will you measure effectiveness of advertising? 
Explain. 

 ÂÍ®£μzvß ö\¯ÀvÓøÚ GÆÁõÖ AÍÂkÁõ´? ÂÁ›. 

19. Differentiate sales promotion from advertisement. 

 ÂÍ®£μzv¼¸¢x ÂØ£øÚ ÷©®£õmiøÚ ÷ÁÖ£kzxP. 

20. Elaborate bases for promotional evaluation. 

 ÷©®£õmk ©v¨¥miØPõÚ uÍ[PøÍ ÂÁ›UPÄ®. 

–––––––––––––– 
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PRODUCT MANAGEMENT 
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Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL the questions 

1. What is Product Management? 

 ö£õ¸Ò ÷©»õsø© GßÓõÀ GßÚ? 

2. Give a note on product elimination. 

 ö£õ¸Ò }UP® £ØÔ J¸ SÔ¨¦ u¸P. 

3. What is Service? 

 ÷\øÁ GßÓõÀ GßÚ? 

4. List out the risks associated with new product 
development. 

 ¦v¯ ö£õ¸Ò E¸ÁõUPzvÀ EÒÍ Chº£õkPøÍ 
£mi¯¼kP. 

5. What is Product adoption? 

 ö£õ¸Ò HØÖUöPõÒÐuÀ GßÓõÀ GßÚ? 
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6. Define Brand Valuation. 

 Â¯õ£õμUSÔ ©v¨¥k Áøμ¯Ö. 

7. Write short notes on brand extension. 

 Â¯õ£õμUSÔ }mkuÀ £ØÔ ]Ö SÔ¨¦ ÁøμP. 

8. What is modular design? 

 TÖ{ø» ÁiÁø©¨¦ GßÓõÀ GßÚ? 

9. What is team working? 

 SÊ ÷Áø» GßÓõÀ GßÚ? 

10. Write short note on Launch Time. 

 öÁÎ±mk ÷|μ® £ØÔ ]Ö SÔ¨¦ ÁøμP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL the questions choosing either (a) or (b). 

11. (a) Distinguish between Product Vs. Commodity. 

  ö£õ¸øÍ²® Â¯õ£õμ \μUQøÚ²® ÷ÁÖ£kzxP. 

Or 

 (b) What is product modification? 

  ö£õ¸Ò ©õØÓ® GßÓõÀ GßÚ? 

12. (a) What is Product life cycle? List out its different 

phases. 

ö£õ¸Ò ÁõÌUøP _ÇØ] GßÓõÀ GßÚ? AÁØÔß 
£À÷ÁÖ {ø»PøÍ £mi¯¼kP. 

Or 
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 (b) What are the factors contributing to new product 

development? 

  ¦v¯ ö£õ¸Ò E¸ÁõUPzvß £À÷ÁÖ PõμoPÒ 

¯õøÁ? 

13. (a) What are the benefits of product strategy? 

  ö£õ¸Ò Ezv°ß |ßø©PÒ ¯õøÁ? 

Or 

 (b) What is brand image? Why is it important? 

Â¯õ£õμUSÔ ©Ú¨ £i©® GßÓõÀ GßÚ? Ax Hß 
•UQ¯©õQÓx. 

14. (a) Why do new products fail? 

  ¦v¯ ö£õ¸mPÒ Hß ÷uõÀÂ¯øhQßÓÚ? 

Or 

 (b) Bring out the 7s framework in new products 

development. 

  ¦v¯ ö£õ¸Ò ÷©®£õmk E¸ÁõUPzvÀ 7s 
Pmhø©¨ø£ öÁÎUöPõnºP. 

15. (a) Distinguish between Product Standardization and 

Adaptation. 

ö£õ¸Ò uμ¨£kzxuÀ ©ØÖ® uÊÄuÀ ÷ÁÖ£kzxP. 

Or 

 (b) Explain the concept of Reverse Engineering. 

uø»RÌ ö£õÔ°¯À £ØÔ P¸zxPøÍ ÂÍUSP. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What do you understand by product line? Discuss the 
decisions associated with product line. 

 ö£õ¸Ò Á›ø\ £ØÔ }Ãº AÔÁx GßÚ? AuÝhß 
öuõhº¦ÒÍ wº©õÚ[PøÍ £ØÔ ÂÁõv. 

17. Explain different stages in new product development 
process. 

 ¦v¯ ö£õ¸Ò E¸ÁõUP £i{ø»PÎß £À÷ÁÖ 
Pmh[PøÍ ÂÍUSP. 

18. Explain the approaches to evaluate brand equity. 

 Â¯õ£õμUSÔ uoUøP ©v¨¤ku¼ß ÁÈPøÍ ÂÁ›. 

19. How do you classify the new products? Explain them. 

 ¦v¯ ö£õ¸ÒPøÍ GÆÁõÖ ÁøP¨£kzxÁõ´? 
AÁØÔøÚ ÂÁ›. 

20. Explain various components of product research. 

 ö£õ¸Ò Bμõ´a]°À EÒÍhUQ¯ £À÷ÁÖ £SvPøÍ 
ÂÁ›. 

–––––––––––––– 
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DISTANCE EDUCATION 

M.B.A.(Marketing Management) DEGREE EXAMINATION, 
MAY 2023. 

Fourth Semester 

INTERNATIONAL MARKETING 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is marketing environment? 

 \¢øu¨£kzuÀ `ÇÀ GßÓõÀ GßÚ? 

2. Define Product Mix. 

 u¯õ›¨¦ P»øÁø¯ Áøμ¯ÖUPÄ®. 

3. Give the meaning of Product positioning. 

 u¯õ›¨¦ {ø»¨£kzu¼ß ö£õ¸øÍU öPõk[PÒ. 

4. What do you mean by packaging? 

 ÷£U÷Pâ[ GßÓõÀ GßÚ? 

5. What is Dumping? 

 h®¤[ GßÓõÀ GßÚ? 

6. Explain – Countertrade. 

 Gvº ÁºzuP® – ÂÍUPÄ®. 
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7. Give an example of personal selling. 

 uÛ¨£mh ÂØ£øÚUS J¸ Euõμn® öPõk[PÒ. 

8. State any two importances of advertising media. 

 ÂÍ®£μ FhPzvß H÷uÝ® Cμsk •UQ¯zxÁ[PøÍU 
SÔ¨¤hÄ®. 

9. What is MIS? 

 G®IGì GßÓõÀ GßÚ? 

10. Define – Channel adaptation. 

 ÷\ÚÀ uÊÁÀ – Áøμ¯ÖUP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) Define Market and its features. 

   \¢øu ©ØÖ® Auß A®\[PøÍ Áøμ¯ÖUPÄ®. 

Or 

 (b) Outline the importance of market segmentation. 

   \¢øu¨ ¤›Âß •UQ¯zxÁzøu ÷PõimkU 
PõmhÄ®. 

12.  (a) Describe the motives of buying. 

   Áõ[SÁuØPõÚ ÷|õUP[PøÍ ÂÁ›UPÄ®. 

Or 

 (b) Determine the consumer research for existing 
product. 

   uØ÷£õxÒÍ u¯õ›¨¦UPõÚ ~Pº÷Áõº Bμõ´a]ø¯z 
wº©õÛUPÄ®. 

13.  (a) Explain the various types of packaging. 

   £À÷ÁÖ ÁøP¯õÚ ÷£U÷Pâ[ £ØÔ ÂÍUS[PÒ. 

Or 

 (b) Identify the objectives of pricing. 

   Âø» {ºn¯zvß ÷|õUP[PøÍ Aøh¯õÍ® 
PõnÄ®. 
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14.  (a) Discuss the sales promotion tools at dealer level. 

   j»º ©mhzvÀ ÂØ£øÚ FUSÂ¨¦ P¸ÂPøÍ¨ 
£ØÔ ÂÁõvUPÄ®. 

Or 

 (b) Summarize the features of a good advertisement 
copy. 

   J¸ |À» ÂÍ®£μ¨ ¤μv°ß A®\[PøÍa 
_¸UPÄ®. 

15.  (a) Point out the importance of International 
advertising. 

   \ºÁ÷u\ ÂÍ®£μzvß •UQ¯zxÁzøu 
_miUPõmk[PÒ. 

Or 

 (b) Why are channel decisions important? 

   ÷\ÚÀ •iÄPÒ Hß •UQ¯®? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Define International marketing and indicate how it 
differs from domestic marketing. 

 \ºÁ÷u\ \¢øu¨£kzxuø» Áøμ¯Özx, EÒ|õmk 
\¢øu¨£kzu¼À C¸¢x Ax GÆÁõÖ ÷ÁÖ£kQÓx 
Gß£øuU SÔ¨¤hÄ®. 

17. What are the determinants of buyer behavior? 

 Áõ[S£Á›ß |hzøuø¯ wº©õÛUS® PõμoPÒ ¯õøÁ? 

18. State the limitations of branding. 

 ¤μõsi[Qß Áμ®¦PøÍU SÔ¨¤hÄ®. 
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19. Explain the various qualities of a good salesman. 

 J¸ |À» ÂØ£øÚ¯õÍ›ß £À÷ÁÖ Sn[PøÍ 
ÂÍUS[PÒ. 

20. What are the factors that need to be considered before 
taking a decision on whether to go for direct or indirect 
exports? 

 ÷|μi¯õP÷Áõ AÀ»x ©øÓ•P©õP÷Áõ HØÖ©vUS ö\À» 
÷Ásk©õ GßÖ •iöÁk¨£uØS •ß P¸zvÀ öPõÒÍ 
÷Ási¯ PõμoPÒ GßÚ? 

 

 

  

———————— 
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DISTANCE EDUCATION 

M.B.A. (Marketing Management) DEGREE EXAMINATION, 
MAY 2023. 

Fourth Semester 

LOGISTICS MARKETING AND TECHNOLOGY 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is Marketing Environment? 

 \¢øu°køP `ÇÀ GßÓõÀ GßÚ? 

2. What is meant by Marketing Mix? 

 \¢øu°køP P»øÁ £ØÔ AÔÁx GßÚ? 

3. What do you mean by Differentiated Marketing? 

 ÷ÁÖ£kzu¨£mh \¢øu°køP £ØÔ }Âº AÔÁx GßÚ? 

4. What is meant by Service Positioning? 

 ÷\øÁ {ø»¨£kzxuÀ £ØÔ AÔÁx GßÚ? 

5. What do you mean by Pricing? 

 Âø»°kuÀ £ØÔ }Âº AÔÁx GßÚ? 
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6. What is meant by Publicity? 

 ¤μ]zu® £ØÔ AÔÁx GßÚ? 

7. What is Distribution Mix? 

 £QºÄU P»øÁ GßÓõÀ GßÚ? 

8. What is Network Optimization? 

 Áø»¨¤ßÚÀ Ea\Áμ®¦ GßÓõÀ GßÚ? 

9. Expand : (a) RFID (b) GPS. 

 Â›ÁõUSP : (A) RFID (B) GPS. 

10. What is Bench Marking? 

 ©mhUSÔ°hÀ GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) Bring out the objectives of logistics management. 

  uÍÁõh[PÒ ÷©»õsø©°ß ÷|õUP[PøÍz u¸P. 

Or 

 (b) What are the advantages of Hiring a 3PL provider 
for outsourced logistics? 

  uÍÁõh[PøÍ öÁÎUöPõnºu¼À J¸ 3 PL 
ÁÇ[S£Áøμ £o¯©ºzxÁuß |ßø©PÒ ¯õøÁ? 

12. (a) Distinguish between differentiated and 
undifferentiated marketing. 

  ÷ÁÖ£kzu¨£mh ©ØÖ® ÷ÁÖ£kzu¨£hõu 
\¢øu°køPø¯ ÷ÁÖ£kzxP. 

Or 
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 (b) Describe the methods of networking with shippers 
and wholesalers. 

  P¨£¼À \μUS AÝ¨¦÷Áõº ©ØÖ® ö©õzu 
Â¯õ£õ›PÐhÚõÚ Áø»¨¤ßÚÀ •øÓPøÍ 
ÂÁ›UP. 

13. (a) Briefly explain the service life cycle model. 

  ÷\øÁ ÁõÌUøP _ÇØ] ©õv›ø¯ _¸UP©õP 
ÂÍUSP. 

Or 

 (b) Explain the different types of advertising in 
logistics management. 

  uÍÁõh[PÒ ÷©»õsø©°À ÂÍ®£μzvß 
öÁÆ÷ÁÖ ÁøPPøÍ ÂÍUSP. 

14. (a) How technology has changed supply chain? Explain. 

  AÎ¨¦a \[Q¼ø¯ öuõÈÀ ~m£©õÚx G¨£i 
©õØÔ¯x? ÂÍUSP. 

Or 

 (b) Write the features of various softwares used in 
logistics network optimizations. 

  uÍÁõh[PÒ Áø»¨¤ßÚÀ Ea\Áμ®¤À 
£¯ß£kzuUTi¯ £À÷ÁÖ ö©ßö£õ¸ÒPÎß 
A®\[PøÍ GÊxP. 

15. (a) Point out the benefits of RFID technology. 

  RFID öuõÈÀ~m£zvß |ßø©PøÍU SÔ¨¤kP. 

Or 

 (b) Explain the advances in Shipping Technology. 

  P¨£À ÷£õUSÁμzx öuõÈÀ~m£zvß |ÃÚ 
ÁÍºa]ø¯ ÂÍUSP. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the marketing by 3PL and 4PL services. 

 3PL ©ØÖ® 4PL ÷\øÁ°ß \¢øu°køPø¯ ÂÍUSP. 

17. Evaluate with examples the different product line 
strategies? 

 öÁÆ÷ÁÖ ö£õ¸Ò ÷Põmk ²UvPøÍ 
GkzxUPõmkPÐhß ©v¨¤kP. 

18. Discuss the various pricing policies. 

 £À÷ÁÖ Âø»°hÀ öPõÒøPPøÍ ÂÁõvUP. 

19. Evaluate the distribution mix decision for logistics. 

 uÍÁõh[PÐUPõÚ £QºÄ P»øÁ •iÂøÚ ©v¨¤kP. 

20. Discuss the role of Total Quality Management in Supply 
Chain Management. 

 AÎ¨¦a \[Q¼ ÷©»õsø©°À ö©õzu uμ 
÷©»õsø©°ß £[QøÚ ÂÁõvUP. 

–––––––––––––– 
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DISTANCE EDUCATION 

M.B.A. (Marketing Management) DEGREE EXAMINATION, 
MAY 2023. 

Fourth Semester 

QUALITY MANAGEMENT  

(CBCS 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is Quality? 

 uμ® GßÓõÀ GßÚ? 

2. What is meant by Perceived Quality?  

 Enμ¨£mh uμ® £ØÔ AÔÁx GßÚ? 

3. What is meant by Statistical Process Control? 

 ¦ÒÎ°¯À ö\¯À•øÓ Pmk¨£õk £ØÔ AÔÁx GßÚ? 

4. What is Vendor Quality? 

 ÂØ£øÚ¯õÍº uμ® GßÓõÀ GßÚ? 

5. What is Zero Defect Manufacturing? 

 §äâ¯ SøÓ£õmk EØ£zv GßÓõÀ GßÚ? 
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6. What is meant by Quality Circles? 

 uμ Ámh® £ØÔ AÔÁx GßÚ? 

7. Define Business Process Re-design. 
 Áøμ¯ÖUP : ÁoP ö\¯À£õmk ©Ö Aø©Ä. 

8. What is meant by TQM? 

 TQM £ØÔ AÔÁx GßÚ? 

9. What is Quality Manual? 
 uμ øP÷¯k GßÓõÀ GßÚ? 

10. What do you mean by Competitive Advantage?  
 ÷£õmi |ßø© £ØÔ }Âº AÔÁx GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) What are the objectives of quality management? 
  uμ ÷©»õsø©°ß ÷|õUP[PÒ ¯õøÁ? 

Or 

 (b) What are the functions of quality? 
uμzvß £oPÒ ¯õøÁ? 

12. (a) Discuss the characteristics of statistical process 
control. 

  ¦ÒÎ°¯À ö\¯À£õmk Pmk¨£õmiß 
Snõv]¯[PøÍ ÂÁõvUP.  

Or 

 (b) Are quality and productivity related with each 
other? In what way? 
uμ® ©ØÖ® EØ£zv¯õÚx Jß÷ÓõöhõßÖ 
öuõhº¦øh¯uõ? G¢u ÁÈ°À? 
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13. (a) State the functions of total quality control. 

  ö©õzu uμ Pmk¨£õmiß £oPøÍ TÖP.  

Or 

 (b) What are the upper and lower control limits? 

÷©ÀPmk¨£õmk GÀø» ©ØÖ® RÌ Pmk¨£õmk 
GÀø»PÒ ¯õøÁ? 

14. (a) Discuss the key features of BPR. 

  BPR &ß •UQ¯ A®\[PøÍ ÂÁõvUP.  

Or 

 (b) What are the barriers to TQM? 

TQM&ß uøhPÒ ¯õøÁ? 

15. (a) Briefly explain the components of schematic view of 
total quality model. 

  ö©õzu uμ ©õv›°ß TÖPøÍ _¸UP©õP ÂÍUSP.  

Or 

 (b) Maintaining quality is a competitive advantage. 
Discuss. 

  uμzøu {ø»¨£kzxu»õÚx J¸ ÷£õmi¯õÍ¸UPõÚ 
AÝT»® Gß£øu ÂÁõvUP.  

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Describe the evolution of quality management in the 
business world. 

 ÁoP E»PzvÀ uμ ÷©»õsø©°ß ©v¨¥møh ÂÍUSP.  

17. Discuss the fundamental of Statistical Quality Control. 

 ¦ÒÎ°¯À uμU Pmk¨£õmiß Ai¨£øhPøÍ ÂÁõvUP.  
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18. Explain the key elements of TQC. 

 TQC ß •UQ¯ TÖPøÍ ÂÍUSP. 

19. “TQM leads to achieve the business goals” — Justify. 

 ö©õzu uμ ÷©»õsø©¯õÚx ÁoPzvß C»UQøÚ 
Aøh¯ yskQÓx {¯õ¯¨£kzxP.  

20. Discuss about the core competence and strategic alliances 
for ensuring quality. 

 uμzøu EÖv¨£kzxÁuØPõÚ •UQ¯ uSvPÒ ©ØÖ® ²Uv 
TmkPøÍ¨ £ØÔ ÂÁõvUP.  

———————— 
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DISTANCE EDUCATION 

Common for M.B.A. (General) & M.B.A. (MM) DEGREE 
EXAMINATION, MAY 2023. 

Fourth Semester 

STRATEGIC RETAIL MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL the questions. 

1. Define strategy. 

 ~m£®&Áøμ¯Ö. 

2. What is retail business? 

 ]Ö ÁoP® GßÓõÀ GßÚ? 

3. Explain ‘vision’. 

 öuõø»÷|õUS BØÓÀ&ÂÍUS. 

4. Give meaning of strategic execution. 

 ~m£zøu GÆÁõÖ ö\¯À£kzxÁõ´?  

5. What is virtual model? 

 Esø©¯õÚ ©õv› GßÓõÀ GßÚ? 
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6. Define organisation. 

 Aø©¨¦&Áøμ¯Ö. 

7. Explain ‘Joint venture’. 

 CønÂøÚ& ÂÍUSP. 

8. Give any two types of ‘leadership’ quality. 

 uø»ø©¨ £s¦ H÷uÝ® CμsiøÚ ÂÍUSP. 

9. Write short note on partnership. 

 Tmhõsø©&]Ö SÔ¨¦ ÁøμP. 

10. Explain blue ocean strategy. 

 }»UPhÀ ~m£zøu ÂÍUSP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the concept of strategy? 

  ~m£UP¸zx GßÓõÀ GßÚ? 

Or 

 (b) Discuss the role of retail strategies. 

  ]ÖÁoP ~m£[PÎß |øh•øÓPøÍ&B´P. 

12. (a) Describe the financial and non financial analysis. 

  {v ©ØÖ® {v\õμõ £S¨£õ´øÁ ÁøμP. 

Or 

 (b) What are the functions of Trinity strategic? 

  i›Ûmi ~m£zvß £oPÒ ¯õøÁ? 
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13. (a) Write about the ‘BCG matrix’. 

  BCG ©õm›Uì £ØÔ GÊxP. 

Or 

 (b) Discuss the project life cycle analysis. 

  vmh ÁõÌUøP _ÇØ] £S¨£õ´P. 

14. (a) Distinguish between physical and lateral 
structures. 

  Eh¼ß E¸ÁzvØS®, £UPÁõmk E¸ÁzvØS® 
Cøh÷¯ EÒÍ ÷ÁÖ£õkPÒ ¯õøÁ? 

Or 

 (b) What is Geo strategy? 

  ¦Â ~m£® GßÓõÀ GßÚ? 

15. (a) Enumerate general electronic Mckinesy matrix. 

  ö£õxÁõÚ G»UmμõÛU ö©UÛ] ©õm›Uì ÁøμP. 

Or 

 (b) Describe the ‘Brand strategy’. 

  ÁoPa ]ßÚ® ~m£®&ÁøμP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Describe the strategic management process. 

 ~m£÷©»õsø©°ß £i{ø»PÒ ¯õøÁ? 

17. Relationship between company and retailers business. 

 {Ö©zvØS®, ]Ö ÁoP {Ö©zvØS® Cøh÷¯ EÒÍ 
EÓÄ•øÓPøÍ ÁøμP. 
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18. Describe the ‘PESTLE’.  

 ‘PESTLE’ &ÁøμP. 

19. Enumerate the identification of critical success factors. 

 ]UP»õÚ `Ì{ø»°À GÆÁõÖ öÁØÔPøÍ Aøh¯õÍ® 
Põs£x? 

20. Discuss the corporate Governance Simon’s seven 
strategy. 

 Põº£÷μm PÁºÚßì ø\©ß ÁÇ[Q¯ HÊ 
~m£[PÒ&ÂÁ›. 

–––––––––––– 
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DISTANCE EDUCATION 

M.B.A. (Marketing Management) DEGREE EXAMINATION, 
MAY 2023. 

Fourth Semester 

GROWTH MANAGEMENT 

 (CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL the questions 

1. What is sinews? 

 ø\Úì GßÓõÀ GßÚ? 

2. Define creativity. 

 £øh¨£õØÓø» Áøμ¯ÖUPÁõ? 

3. What is organic growth? 

 P›© ÁÍºa] GßÓõÀ GßÚ? 

4. What you meant by level of Enterprises? 

 Gshº¤øμ\ì {ø» GßÖ }[PÒ GøuU SÔ¨¤kQÕºPÒ? 

5. What is inertia Escape? 

 ©¢u{ø» Gì÷P¨ GßÓõÀ GßÚ? 

6. Define the strategies staffing plan. 

 EzvPÒ £o¯õÍº vmhzøu Áøμ¯ÖUPÄ®. 
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7. What do you mean by monitoring growth? 

 ÁÍºa]ø¯U PsPõo¨£uß ‰»® }[PÒ GøuU 
SÔ¨¤kQÕºPÒ? 

8. Define synchronizing. 

 Jzvø\øÁ Áøμ¯ÖUPÄ®. 

9. What is sustaining growth? 

 }izu ÁÍºa] GßÓõÀ GßÚ? 

10. Define Rapid Growth. 

 ÂøμÁõÚ ÁÍºa]ø¯ Áøμ¯ÖUPÄ®. 

SECTION B — (5 × 5 = 25 marks) 

Answer the ALL questions, choosing either (a) or (b) 

11.  (a) Distinguish between the software and hardware. 

   ö©ßö£õ¸Ò ©ØÖ® Áßö£õ¸øÍ ÷ÁÖ£kzx[PÒ. 

Or 

 (b) How to reinventing the future? 

   GvºPõ»zøu «sk® Psk¤i¨£x G¨£i? 

12.  (a) What are the development in the proposition and 
plan? 

   •ßö©õÈÄ ©ØÖ® vmhzvÀ GßÚ ÁÍºa] 
EÒÍx? 

Or 

 (b) Write the short notes in value chain. 

   ©v¨¦a \[Q¼°À ]Ö SÔ¨¦PøÍ GÊuÄ®. 
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13.  (a) Write the well activation growth plan. 

   QnÖ ö\¯À£kzx® ÁÍºa]z vmhzøu GÊuÄ®. 

Or 

 (b) What are the main supportive systems in 
management? 

   {ºÁõPzvÀ •UQ¯ BuμÄ Aø©¨¦PÒ ¯õøÁ? 

14.  (a) What are the objectives in employee development 
plans? 

   FÈ¯º ÷©®£õmkz vmh[PÎß ÷|õUP[PÒ GßÚ? 

Or 

 (b) What are the advantages in monitoring growth? 

   ÁÍºa]ø¯U PsPõo¨£vÀ EÒÍ |ßø©PÒ GßÚ? 

15.  (a) What are the demerits in continuous Innovation? 

   öuõhºa]¯õÚ Psk¤i¨¤À EÒÍ SøÓ£õkPÒ 
GßÚ? 

Or 

 (b) Write the procedure in Alter and Advancing. 

   BÀhº ©ØÖ® AmÁõß][ •øÓ°À ö\¯À•øÓø¯ 
GÊuÄ®. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions 

16. Analyse the Barriers of Entry Enticements. 

 ~øÇÄ yskuÀPÎß uøhPøÍ £S¨£õ´Ä ö\´²[PÒ. 

17. Explain the functions of SWOTTOWS. 

 SWOTTOWS Cß ö\¯À£õkPøÍ ÂÍUS[PÒ. 
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18. Explain the scope of supportive system and process. 

 BuμÄ Aø©¨¦ ©ØÖ® ö\¯À•øÓ°ß ÷|õUPzøu 
ÂÍUPÄ®. 

19. Compare the Assets and capacity domain. 

 ö\õzxUPÒ ©ØÖ® vÓß öhõø©øÚ J¨¤kP. 

20. Classified the passion for growth. 

 ÁÍºa]UPõÚ BºÁzøu ÁøP¨£kzv¯x. 

  

———————— 


